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Instructions: i.  All questions are compulsory.
ii.  Figures to the right indicate full marks.
Q.1 Attempt the following
Assume you are Marketing Consultant and Appraise the process
of Marketing with suitable examples.
Q.2 Attempt the following
a) Illustrate the process of marketing research in your own words.
.b) Explain different types of data collection methods with suitable
examples.
OR
¢) Interpret about personal and social factors affecting on consumer
behaviour.
Q.3 Attempt the following
a) List out the classification of products with relevant explanation.
b) Examine the stages of PLC with marketing consideration
application to it.
OR
¢) Analyze methods of pricing with suitable examples.
Q.4 Attempt the following
a) Describe types of channels available for marketer to distribute
the products in market.
.b)  Elaborate promotion mix elements with suitable examples.
OR
b) Explain the concept of channel design and selection in your own
words.
Q.5 Write short notes Any Two
a) Social Media Tools
b) Ethical Marketing Practices
¢) Digital Marketing
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